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Education Information

Doctorate, Ataturk University, isletme, Uretim Yénetimi Ve Pazarlama , Turkey 2014 - 2019
Postgraduate, Ataturk University, Isletme, Uretim Yonetimi Ve Pazarlama , Turkey 2012 - 2014
Undergraduate, Istanbul University, School Of Business, Turkey 2006 - 2010

Foreign Languages

English, B2 Upper Intermediate

Certificates, Courses and Trainings

Vocational Training, Uzaktan Ogreticilik Sertifika Programi , Atatiirk Universitesi Ogretme ve Ogrenmeyi Gelistirme
Uygulama ve Arastirma Merkezi, 2023

Occupational Health and Safety, Atatiirk Universitesi Galisanlarin Temel is Saghg1 ve Giivenligi Egitimi Katilim Belgesi,
Atatiirk Universitesi Is Saghg1 ve Giivenligi Birimi Koordinatérligii, 2022

Dissertations

Doctorate, BIREYSEL VE CEVRESEL MOTiVASYONLARIN YOUTUBER TAKIiPCILERININ DAVRANISSAL DEGISIMLERI
UZERINE ETKISI , Atatiirk Universitesi, isletme , Uretim Yénetimi Ve Pazarlama, 2019
Postgraduate, Miicevher Satin Aliminda Yasanan Duygusal Celiskilerde Etkili Olan Degiskenlerin Belirlenmesi, Atatiirk

Universitesi, Isletme , Uretim Yénetimi Ve Pazarlama , 2014

Research Areas

Social Sciences and Humanities, Management, Marketing

Academic Titles / Tasks


tel:+90 442 231 1432

Assistant Professor, Ataturk University, Iktisadi Ve idari Bilimler Fakiiltesi, isletme, 2022 - Continues
Research Assistant PhD, Ataturk University, iktisadi Ve Idari Bilimler Fakiiltesi, isletme, 2019 - 2022
Research Assistant, Ataturk University, Iktisadi Ve Idari Bilimler Fakiiltesi, isletme, 2014 - 2019

Academic and Administrative Experience

LABSIS Birim Sorumlusu, Ataturk University, Iktisadi Ve idari Bilimler Fakiiltesi, isletme, 2022 - Continues
isletme Béliimii Egitim Komisyonu Uyeligi, Ataturk University, iktisadi Ve idari Bilimler Fakiiltesi, Isletme, 2020 -

Continues
Erasmus Program Department Coordinator, Ataturk University, iktisadi Ve Idari Bilimler Fakiiltesi, isletme, 2020 -

Continues

Courses

Digital Marketing, Postgraduate, 2022 - 2023
Service Marketing, Postgraduate, 2022 - 2023

Consumer Behavior, Undergraduate, 2022 - 2023

Service Marketing, Undergraduate, 2021 - 2022

Consumer Behavior, Undergraduate, 2021 - 2022, 2020 - 2021
DIGITAL MARKETING, Undergraduate, 2021 - 2022

Service Marketing, Undergraduate, 2020 - 2021, 2019 - 2020
Service Marketing, Undergraduate, 2020 - 2021, 2019 - 2020
Consumer Behavior, Undergraduate, 2020 - 2021

Marketing Management, Undergraduate, 2019 - 2020
Marketing Management, Undergraduate, 2019 - 2020

Jury Memberships

Post Graduate, Post Graduate, Erzurum Teknik Universitesi, December, 2022

Articles Published in Other Journals

L

IL

11

IV.

CLICK OR AVOID THE ADVERTISING: A RESEARCH ON CONSUMERS’ ONLINE INVIDEO ADVERTISING
WATCHING BEHAVIORS

DEVECI F. G., YILDIZ T.

Pamukkale Universitesi Sosyal Bilimler Enstitiisii Dergisi, vol.53, pp.363-378, 2022 (Peer-Reviewed Journal)
Health-Seeking Consumer: Cognitive Dissonance Encountered After Panic Buying

DEVECI F. G, YILDIZ T.

Ankara Haci Bayram Veli Universitesi iktisadi ve Idari Bilimler FakiiltesiDergisi (Online), vol.24, no.2, pp.730-756,
2022 (Peer-Reviewed Journal)

Brand Experience, Its Antecedents and Its Effects on Brand Loyalty in Online TV Streaming
Platforms: The Mediation Effect of Brand Attitude and Brand Preference

Ercis A, Deveci N. K, Deveci F. G.

Tiirkiye fletisim Aragtirmalar1 Dergisi, vol.38, pp.342-363, 2021 (ESCI)

The Effect of Individual and Environmental Motivations on YouTuber Followers’ Behavioral Changes
DEVECI F. G.,, UNAL S.

Istanbul business research, vol.50, no.2, pp.435-463, 2021 (ESCI)

Tiiketici Diisiinme Stilleri Cercevesinde COVID-19 Siireci ile Degisen Aligveris Davranislar: Uzerine



Bir Arastirma
YILDIZ T., DEVECI F. G.
Eskisehir Osmangazi Universitesi Sosyal Bilimler Dergisi, vol.22, no.2, pp.513-529, 2021 (Peer-Reviewed Journal)
VI. INVESTIGATION OF CONSUMERS 'ORGANIC FOOD PURCHASES IN THE CONTEXT OF THE
RELATIONSHIP OF PERSONAL VALUES AND INDIVIDUAL FACTORS
Ercis A, Yildiz T., Deveci F. G.
MEHMET AKIF ERSOY UNIVERSITESI IKTISADI VE IDARI BiLIMLER FAKULTESI DERGISI, vol.7, no.2, pp.302-330,
2020 (ESCI)
VII. Effect of Social Media Marketing Activities on Brand Loyalty: The Mediator Role of E-Brand Love and
Branding Co-Creation
Ercis A, Hos B., Deveci F. G.
Journal of Global Strategic Management, vol.14, no.1, pp.69-84, 2020 (Peer-Reviewed Journal)
VII. Do We Know Organic Food Consumers? The Personal and Social Determinants of Organic Food
Consumption
UNAL S., DEVECI F. G., Yildiz T.
ISTANBUL BUSINESS RESEARCH, vol.48, no.1, pp.1-35, 2019 (ESCI)
IX. SOSYAL MEDYA KULLANIMINDA UTANGACLIGIN SOSYAL SERMAYE iLE DUYGUSAL ZEKA
UZERINDEKI ETKIiSi VE BIREYSEL MUTLULUKTAKI DEGiSiM
ERCI$ A, OZBEY E., DEVECI F. G.
Atatiirk Universitesi Iktisadi ve Idari Bilimler Dergisi, vol.33, pp.573-594, 2019 (Peer-Reviewed Journal)
X. YABANCI URUN DUSMANLIGI VE SATIN ALMA iSTEKSIiZLiGi UZERINDE ETKiLi OLAN FAKTORLERI
BELIRLEMEYE YONELIK BiR ARASTIRMA
ERCI$ A, DEVECI F. G, KORKMAZ G.
Uluslararas: Iktisadi ve idari incelemeler Dergisi, pp.369-388, 2018 (Peer-Reviewed Journal)
XI. DETERMINATION OF FANATIC CONSUMER BEHAVIOURS AT THE PERSONALITY LEVEL
ERCI$ A, DEVECI F. G.,, TURK B.
Journal of Global Strategic Management, vol.12, pp.81-92, 2018 (Peer-Reviewed Journal)
XII. The Effect of Inertia and Satisfaction on Consumer Loyalty in Online Shopping Sites
ERCI$ A, YILDIZ T., DEVECI F. G.
Journal of Management, Marketing and Logistics, 2018 (Peer-Reviewed Journal)
XIlI. TUKETICILERIN CEVREYE YONELIK TUTUMLARI VE KiSiLiK OZELLIKLERI AGCISINDAN KOHONEN
AGLARI (SELF-ORGANIZING MAP-SOM) iLE BOLUMLENDIRILMESI
BIKARI S, UNAL S., DEVECI F. G.
Uluslararasi iktisadi ve idari incelemeler Dergisi, pp.145-162, 2017 (Peer-Reviewed Journal)
XIV. Determining the influence of fanatical tendencies on consumption styles based on lifestyles
DEVECI F. G., ERCIS A.
Marketing and Branding Research, vol.4, no.1, pp.33-49, 2017 (Peer-Reviewed Journal)
XV. IDENTIFYING THE INFLUENCE OF ADDICTIVE CONSUMPTION ON THE REPURCHASE INTENTION
ERCIS A, DEVECI F. G.
Journal of Global Strategic Management, vol.10, pp.151-165, 2016 (Peer-Reviewed Journal)
XVI. Tirkiye Pazarindaki Yerli ve Yabanci Cay Markalarinin Konumlandirilmasi
DEVECI F. G., 0ZBEY E., EYVAZZADE S., UNAL S.
Atatiirk Universitesi Iktisadi ve idari Bilimler Dergisi, vol.30, pp.473-492, 2016 (Peer-Reviewed Journal)
XVII. Effective Variables on Emotional Ambivalence During Jewelry Purchase
UNAL S, DEVECI F. G.
Journal of Marketing and Strategic Management, pp.52-74, 2016 (Peer-Reviewed Journal)

Books & Book Chapters

I. Influencers in the Diffusion of Innovations and their Channels: A Perspective for Millennials and



IL

1L

V.

Centennials

DeveciF. G., Yildiz T.

in: New Paradigms within the Communication Sciences, Enes Emre Basar,Pinar Bacaksiz, Editor, Cambridge
Scholars Publishing, Newcastle Upon Tyne, pp.95-115, 2021

TiCARI FUAR VE SERGILERE KATILIM

DEVECI F. G.

in: ATATURK UNIVERSITESI ACIKOGRETIM FAKULTESI Pazarlama iletisimi, Prof. Dr. TEVFiK SUKRU YAPRAKLI,
Editor, ATATURK UNIVERSITESI ACIKOGRETIM FAKULTESI YAYINI, pp.161-185, 2019

Satis Noktas1 Etkinlikleri

DEVECI F. G.

in: ATATURK UNIVERSITESI ACIKOGRETIM FAKULTESI Pazarlama iletisimi, Prof. Dr. TEVFiK SUKRU YAPRAKLI,
Editor, ATATURK UNIVERSITESI ACIKOGRETIM FAKULTESI YAYINI, pp.186-209, 2019

Pazarlama iletisiminin Planlanmasi ve Organizasyonu

DEVECI F. G.

in: ATATURK UNIVERSITESI ACIKOGRETIM FAKULTESI Pazarlama iletisimi, Prof. Dr. TEVFiK SUKRU YAPRAKLI,
Editor, ATATURK UNIVERSITESI ACIKOGRETIM FAKULTESI YAYIN], pp.272-297, 2019

Refereed Congress / Symposium Publications in Proceedings

L

IL.

11

Iv.

VL

VIL

VIIL

Tiiketici Oz-Bilincinin Geri Déniisiimli Uriin Ahsveris Davranis: Uzerine Etkisinde Gevre Kirliligi
Yaratmaktan Ka¢inma Niyetinin Araci Roli

Yildiz T., Deveci F. G., Ercis A.

19. Uluslararasi isletmecilik Kongresi, Kayseri, Turkey, 23 - 25 September 2020, pp.231-251

Effect of Social Media Marketing Activities on Brand Loyalty: The Mediator Role of E-Brand Love and
Branding Co-Creation

ERCI$ A, Hos B, DEVECI F. G.

9TH INTERNATIONALCONFERENCE ON LEADESHIP, TECHNOLOGY, INNOVATION AND BUSINESS MANAGEMENT,
12 - 13 December 2019

The Effect of Inertia and Satisfaction on Consumer Loyalty in Online Shopping Sites

ERCI$ A, YILDIZ T., DEVECI F. G.

THE 14TH INTERNATIONALSTRATEGIC MANAGEMENTCONFERENCE, 12 - 14 July 2018

Yeni Bir Deneyimsel Pazarlama Metodu: Pop-Up Magazalar

DEVECI F. G, UNAL S.

23.ULUSAL PAZARLAMA KONGRESI, Turkey, 27 - 29 June 2018

RELATION OF CONSUMERS’ ATTITUDES TOWARDS ORGANIC PRODUCTS WITH PERSONAL VALUES
AND THE MEDIATION EFFECT OF THE INDIVIDUAL FACTORS

ERCI$ A, YILDIZ T., DEVECI F. G.

Global Business Research Congress (GBRC), 24 - 25 May 2018

BIR VARMIS BiR YOKMUS... PAZARLAMANIN BUYULU BiR DUNYASI VARMIS: PAZARLAMADA HIiKAYE
ANLATIMI

DEVECI F. G., ERCIS A, UNAL S.

17. Uluslararas1 Katihml isletmecilik Kongresi, izmir, Turkey, 26 - 28 April 2018

YABANCI GRUN DUSMANLIGI VE SATIN ALMA ISTEKSiZLiGI UZERINDE ETKILi OLAN FAKTORLERI
BELIRLEMEYE YONELIiK BiR ARASTIRMA

ERCIS A., DEVECI F. G., Korkmaz G.

17.Uluslararasi Katiimh isletmecilik Kongresi, 26 - 28 April 2018

Determination of Fanatic Consumer Behaviors at the Personality Level

ERCIS A, DEVECI F. G., TURK B.

7th International Conference On Leadership, Technology, Innovation And Business Management, 9 - 11 November
2017



IX. TUKETICILERIN GEVREYE YONELIiK TUTUMLARI VE Ki$iLIK OZELLIKLERI ACISINDAN KOHONEN
AGLARI (SELF-ORGANIZING MAP SOM) iLE BOLUMLENDIRiLMESi
Bikari S., UNAL S., DEVECI F. G.
22. Ulusal Pazarlama Kongresi, Trabzon, Turkey, 28 - 30 September 2017

X. Do We Know Organic Food Consumers The Personal and Social Determinants of Organic Food
Consumption
UNAL S., DEVECI F. G., YILDIZ T.
7th International Conference on Governance Fraud Ethics and CSR, Istanbul, Turkey, 9 - 11 December 2016

XI. Identifying the Influence of Addictive Consumption on the Repurchase Intention
ERCIS A, DEVECI F. G.
6th international conference on leadership technology innovation and business management, 28 - 30 October
2016

XII. Determining the Influence of Fanatical Tendencies onConsumption Styles Based on Lifestyles
ERCIS A, DEVECI F. G., DELIGOZ K.
4th International Conference on New Challenges in Management and Business, izmir, Turkey, 5 - 06 September
2016
XIII. Pazar Kurdu Olan ve Pazar Kurdu Olmayan Tiiketicilerin Kigilik Ozellikleri Agisindan Ayrilmasi

Uzerine Bir Aragtirma
UNAL S, DEVECI F. G.
19.Ulusal Pazarlama Kongresi, Turkey, 18 - 22 June 2014, pp.315-327

Supported Projects

NAKTIYOK A, CELIK U. H., DEVECI F. G., Project Supported by Higher Education Institutions, Universitelerde Sosyal
Sorumluluk Faaliyetleri ile Giiglii Marka Ederi ve Kurumsal itibar Yaratilabilir mi Atatiirk Universitesi Ornegi, 2023 -
2024

FINDIK COSKUNCAY D., CELIK S., ELMAS B,, CELIK K., YETIM A., GUZEL D., KARABULUT CAKIR S,, CELIK U. H,, 0ZCAN M,
DELIGOZ K, et al.,, Project Supported by Higher Education Institutions, 6 LISANSUSTU iSLETME OGRENCILERI
SEMPOZYUMU, 2022 - 2022

Gegikli F.,, Deveci F. G, Yildiz T, Basar E. E,, Bacaksiz P., EU Supported Other Project, Paradigm Shifts within the
Communication Realm, 2020 - 2021

ERCIS A, YILDIZ T.,, DEVECI F. G., Project Supported by Higher Education Institutions, Tiiketicilerin Kisisel Degerlerinin
Bireysel Faktorlere ve Organik Uriinlere Yénelik Tutumlar: Uzerine Etkisi, 2018 - 2019

Scientific Refereeing

Ordu Universitesi Sosyal Bilimler Enstitiisii Sosyal Bilimler Arastirmalar1 Dergisi, National Scientific Refreed Journal,
September 2022
Quality and Quantity, Other Indexed Journal, December 2021

Tasks In Event Organizations

Celik S., Deveci F. G., Isik M., Kaya V., Ertas F. C.,, Agirman E., Ucak P., “Isletme Béliimii Ogrencileri ve Ogretim Uyeleri i¢in
Erasmus+ Programi Calistay1”, Workshop Organization, Erzurum, Turkey, Kasim 2022

iscan O. F., Elmas B., Karabey C. N, Giizel D., Ozcan M., Findik Coskuncay D., Gelik U. H.,, Deligéz K., Deveci F. G., Karabulut
Cakir S, et al,, 6. Lisansiistii isletme Ogrencileri Sempozyumu (LIOS), Scientific Congress, Erzurum, Turkey, Eyliil 2022



Metrics

Publication: 35
Citation (WoS): 5
H-Index (WoS): 1
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